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* https://www.reuters.com/world/china/closure-online-feminist-groups-c
hina-sparks-call-women-stick-together-2021-04-14/

* https://www.bloomberg.com/features/2020-viya-china-livestream-shop
ping/

* https://www.dw.com/en/china-feminism-free-speech/a-57277438

* https://www.bbc.com/news/world-asia-china-55744860

* https://www.nytimes.com/2021/04/24/world/asia/china-feminism-weib
o.html
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Course Title Gender Equity In A Digital World

Credit Hours 32 (one credit hour is 45 minutes)

1.How to define women ' s liberation,
feminism and gender equity. All the same
Course Objectives ,
or different?

2.How does the digital culture work in
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different cultural settings around the
world? 3.Are the gains of gender equity
emotional, or tangible?

4.How to account for the backlash against
gender equity?

5.How should government policy react?
How can media companies play a bigger
role in supporting gender equity?

Course Description

Through readings and viewings of video
reports, students will gain insights into
how gender equity has been influenced by
the creative use of digital tools and
strategies that even the playing field. In
addition, students will hear from
commentators, specialists and analysts in
recorded videos done for this class. These
expert sources will discuss not only the
advances in gender equity, but the
important pushback and resistance that
the advances have encountered.

The same tools that give women access to
a much wider audience also empower the
opponents of gender equity. In many
parts of the world, these
conservative elements have mobilized, in
order to sidetrack gender equity. The class
will hear from experts who will discuss
possible  remedies, safeguards and
alternatives.

The topic in the global context

Since ancient times, the voices of men have dominated practically all fields

of social, political and economic discourse around the world. Now that

digital communication has arrived, women have gained a powerful, effective

means of having their say, and this technology has pushed gender equity

forward. But the brave, new world of digital communication comes at a cost

that goes along with the benefits.
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Brief introduction of the course

The course will trace historically how women have been marginalized in
nearly all fields of social political and economic discourse. But gender equity
appears closer now more than ever before, because of the universal
embrace of digital tools. The class will examine five specific fields where
women, using digital tools, have not only gained a foothold, but have shown
they can often prevail in the workplace, in the arts, culture and politics.

This course will cover the current topics of interest in Advanced Wireless
Communications.

This class will be divided into ten building-block modules:

1.From ancient times, to the present, how women came to be heard

“

2 Women entering the mass media in the “ brick and mortar” world before
digital

3.Navigating the transition from printed page, radio and TV to the Internet
4.What has been the real impact of the shift from the world of analog to
digital 5.How did women avoid the “digital divide"?

6.The international perspective--cultural, geographical and national--of
reconciling digital to gender equity

7.Successes and stumbles. Not every attempt has been a winner 8.The role
of "key opinion leaders” and influencers

9.The role of the Generation Z and millennial women v. the “over 50s.”
10.Women vloggers, streamers, internet posters — how they are becoming
leading voices of social criticism and reform.

Topics
Objective: Understanding the evolution of “women’s rights” in a
man’s world

Module 1 Description: Beginning with Homer, the Greek poet, stories

have been told in men’s voices. It took centuries, but women
caught up.

Objective: What makes digital communication different?
Description: The industrial revolution gave us mass media.

Module 2 Digital revolution took it back. Media now are individualized,
personal, point to point.
Objective: How women welcomed digital devices throughout
Module 3 society and the economy

Description: Digital devices saturated society without.respect to
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sex or gender

Objective: Digital devices, the Internet and WiFi are suited to
Module 4 political mobilization. The Sorcerer’'s Apprentice?
Description: The advent of 50 cent mobs

Objective: How far can gender equity go?
Module 5 Description: Has it created a powerful reaction? Is it

destabilizing, or the opposite, stabilizing?

Required Readings

To better understand the topic, make sure to check the following
papers/journals/essays/  videos/  books  (publications in  general):
1.https://bit.ly/3esrI5U

2.https://bit.ly/3xWeGWa 3.https://bit.ly/3uw2aus

4.Gender and Computers, by Joel Cooper, Kimberlee D. Weaver (Routledge,
2003)

5.https://bit.ly/2RPYghy
6.https://www.usip.org/publications/2019/07/how-women-are-using-technol
ogy-advance-gender-equality-and-peace
7.https://www.reuters.com/world/china/closure-online-feminist-groups-china
-sparks-call-women-stick-together-2021-04-14/

Videos
1.https://www.bloomberg.com/features/2020-viya-china-livestream-shoppin
g/

2.https://www.dw.com/en/china-feminism-free-speech/a-57277438
3.https://www.bbc.com/news/world-asia-china-55744860
https://www.nytimes.com/2021/04/24/world/asia/china-feminism-weibo.html

Suggested list of the topics for the final project

1.The good, bad and the ugly. Looking over the media available to you of all
sorts, can you separate those that you would give good marks to for "gender
awareness"? What standard would you use in giving your grade? Are women
shown in stereotype roles, or in "non-traditional” roles, too? Are women
portrayed as "sex objects"?

2What have been the experiences of women who enter the domain of
technology, particularly digital communication? Do they face barriers? Do they
have strategies for overcoming their full participation? The educational system
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often directs women away from technology fields and to more "nurturing”
roles such as health care or social work. As female children given subtle
messages in the home as youngsters?

3.Have digital media provided women with greater access to decision-making?
In politics, the arts, the economy. Are there examples that you can cite? Have
women broken the "glass ceiling” to make it into the corporate board rooms?

4.For every action, there is an equal and opposite reaction (Sir Isaac Newton).




